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Our Logo 
The logo and the tagline use the classic, 
highly legible, sans serif font Helvetica. 
It’s a solid typeface that is professional 
yet approachable. Whenever possible 
the logo versions with tagline included 
should be used.

The logo can be used in its stacked 
composition (preferred) or horizontal 
when space doesn’t allow for the 
stacked version.

The logo can also be used without the 
tagline, but only when absolutely 
necessary.
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Reversed 
Logo
When the logo isn’t displayed on a 
white background, these variations may 
be used as acceptable alternatives. The 
CF, tagline, and horizontal rule should 
remain white, while the word Leads is 
shown in green (when on a blue 
background) or blue (when on a green 
background).

These variations can add visual impact 
to a piece by incorporating the bold 
primary brand colors in a more 
prominent way.    
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Minimum 
Clear 
Space & Sizes 
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There shouldn’t be any text or graphical 
elements too closely crowding the logo 
at any given time. The height of the 
lowercase “s” in Leads is the minimum 
amount of white space to keep around 
the outer edge of any variation of the 
logo.

In order to maintain legibility of all text 
in the logo and tagline, please adhere to 
the minimum sizes outlined here for 
each version.

WITH TAGLINE,  

STACKED

NO TAGLINE

1”

WITH TAGLINE,  

HORIZONTAL

2.25” .75”



Improper 
Usage
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Things to avoid when using our logo:

• Using improper combinations of colors
• Changing the composition/scale of 
 the logo elements
•  Distorting the logo
• Applying offensive effects (such as 
 Photoshop Bevel & Emboss) or harsh 
 drop shadows.
• Placing over busy photographs or  
 patterns, or harsh, clashing colors



Social Logo

Visual Identity Guidelines

These versions of the logo can be used 
as profile images on social channels. 
This composition of the text allows for 
maximum legibility in the circular and 
square format, especially on the small 
device screens they’ll be displayed on.

These could also be used for 
promotional materials such as stickers 
or buttons.  



Typography
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Sarabun 

The two font families we use for the web 
and print materials are Sarabun and 
Aleo. Both are free fonts available 
through Google Fonts. 

Sarabun is mostly used for headings, 
labels, and pull quotes. Aleo is used for 
select titles and body copy. 

Sarabun Extrabold
Sarabun Extrabold Italic
Sarabun Bold
Sarabun Bold Italic
Sarabun Regular
Sarabun Italic

Aleo

Aleo Bold
Aleo Bold Italic
Aleo Regular
Aleo Italic



Color System
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The primary brand colors are Indigo and Grass 
Green. These are the colors that should be 
used with most prominence in our materials, 
followed by Red Orange. Our materials should 
utilize white space generously, with strategic 
pops of these bold colors.

The other colors in the palette are used as 
accents and compliment the primary colors. 
Azure Blue and Sage Green are the original 
CFLeads logo/brand colors and have been 
preserved in the palette as accents.

For all colors that list a single Pantone color, 
that same value works for both Coated and 
Uncoated applications. Teal and Sungold will 
require different Pantone colors for Coated 
and Uncoated to achieve the closest match.   

Indigo

Pantone 2756

CMYK
93, 87, 0, 31

RGB
37, 45, 117

HEX
#252D75

Grass Green

Pantone 355

CMYK
91, 0, 100, 15

RGB
0, 150, 69

HEX
#009645

Red Orange

Pantone 166

CMYK
0, 83, 100, 6

RGB
240, 79, 35

HEX
#F04F23

Medium Gray

Pantone Black 60%

CMYK
0, 0, 0, 60

RGB
128, 129, 132

HEX
#808184

Azure Blue

Pantone 660

CMYK
90, 57, 0, 0

RGB
2, 107. 181

HEX
#026BB5

Sage Green

Pantone 577

CMYK
24, 0, 46, 10

RGB
180, 204, 149

HEX
#B4CC95

Sungold

Pantone 1365C
Pantone 129U 

CMYK
0, 30, 75, 0

RGB
255, 183, 63

HEX
#FFB73F

Light Gray

Pantone Black 20%

CMYK
0, 0, 0, 20

RGB
208, 210, 211

HEX
#D0D2D3

Teal

Pantone 325C
Pantone 324U

CMYK
61, 4, 29, 0

RGB
93, 188, 188

HEX
#5DBCBC

Beige

Pantone 4799

CMYK
4, 6, 30, 0

RGB
244, 231, 188 

HEX
#F4E7BC



Graphic 
Pattern
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This pattern is a visual metaphor for 
CFLeads; the work we do, the 
communities we serve, and the power 
and impact we can all have when we 
work together to achieve our collective 
goals. It is a bold, modern “quilt” that 
represents parts coming together to 
make a whole. It is dynamic yet 
structured, and can be used in a variety 
of ways to create strong, visual impact 
in our materials. 

The combination of colors can be 
changed as needed to achieve the most 
visual impact in each instance, but must 
only use the following set of our brand 
colors, without exception:

The pattern can be used in a larger 
grouping, as seen here, or as a single 
strip, as is seen on the website footer or 
the cover of this guide.

• Indigo
• Grass Green
• Red Orange

• Azure Blue
• Teal
• Beige


